WINE

Inside Brown Estate, Napa Valley’s
First Black-Owned Estate Winery

Siblings Deneen, David, and Coral Brown harnessed the potential of their
parents’ land to build a successful family business.

7 | Inaregion known for storied wine
dynasties, the Brown family’s
journey is both classic and singular.
<= | |t began when their parents—im-
migrants from Panama and Jamaica who
had a successful medical business in Los
Angeles—purchased a rundown home-
stead in Napa Valley in 1980. They had no
background in wine, but as their children
recall, they planted the seeds for something
far beyond grapes, drawing upon their own
childhoods growing up in places where agri-
culture was part of their everyday life.

“In some respects, our story is a classic,
old-school Napa Valley wine family story,”
says Deneen Brown. “What stands out
about our story is that Mom and Dad were
from Panama and Jamaica. They developed
the property, which involved rehabilitating
and modernizing a dilapidated homestead,
and they planted vineyards where none
existed previously.”

Brown Estate

The land itself carries deep historical
resonance. “The original inhabitants of
the land now known as Brown Estate
were the Onasatis people, dubbed
Wappo. There's a vortex of quietude
at the heart of the property that feels
like a direct connection to those who
first lived here,” says Coral Brown. “We
strive to honor their legacy by taking a
holistic approach to everything we do,
from forest management to farming to
winemaking to hospitality.”

Initially, winemaking wasn’t part of
the plan. ”Our parents weren’t thinking
about wine,” says David Brown. “But
eventually, they understood that vine-
yards were the thing, because that was
what one did here.”

The idea to bottle their own wine
crystallized unexpectedly. “One of the
producers who was buying our fruit was
holding it aside for a special bottling for

the White House,” says Deneen. “David
sped back to the ranch, filled me in, and
the die was cast.”

The siblings brought complemen-
tary strengths to the table, drawing on
a shared upbringing shaped by their
parents’ work in healthcare. “The over-
arching ethos of taking care became
our guiding principle,” Coral says. That
mindset still guides every aspect of
Brown Estate.

From humble beginnings, the Brown
siblings built a brand rooted in authentic-
ity and patience. “When you build a wine
brand on the estate model, you can’t be
in a hurry,” says Deneen. “David once

BROWN ESTATE

said, ‘If there’s one thing this business
demands of us, it's time."”

Now entering its 30th year, Brown
Estate remains 100% family-owned with
three physical locations and a growing
national footprint. Its newer sister label,
House of Brown, offers sustainable,
vegan-friendly wines at accessible price
points. As for what Deneen is most proud
of? “The strength of our company and
brand cultures, and the fact that our
Brown Downtown tasting room helped
change the face of wine tourism in Napa.”
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